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_DIVE INTO

g MANIA

In & world where [ashion frends come and go, there's one movament that's taking the style scene by storm - Barbiecore.
From the siraets 1o the runways, the iconic Barbie doll has bacome o powerful muse, Inspinng o freney of pink-hued
outfits and accassories that are all the rage. |l you hoven't afeady hopped an the Barbiecore bandwagan, here's why
you should embrace the pink power and gat In on the mania.

1. Embracing Seli-Expression: Af the hedrt of the Barbiecore movemant i the celebration ol salf-axpression. Just like
Barbie, who has taken on countless roles and careears over the years, this fashion trand encourages you to embrace your
true sell and exprass your Individuality through style. Whather you're donning a Barbie-inspired dres:s or accessonizing
with pink sneckers, Barblecaore allows you to show tha waorld who vou are and what you stand lor.

2. Unleashing Your Playlul Side: Remember the joy of playing with Borble dolls as g child? Well, now you can relive that
fur and nostalgia through your fashion choices. Barblecore s all about brnging out your playful side and adding a
tauch af whimsy 1o your autfits, From flufly pink jacke!s 1o spoarkly cccessarias, thera's no shortage of ways ta inject soma
childhood wonder into your wardroba,

3. Empowering Femininity: Barbie has long been astocialed with femininity ond gifl power, and the Barbigcora trend
takes this ampowarmeant 1o a whole new level. By wearing Barbla-inspired [ashion, you're ambracing and celebrating
the strangth of womanhood. It's a way of saying that you can ba both strong and faminine, that you can take on the
warld while embracing your own unigue baauty.

4. Breaking Fashion Boundaries: Fashion & all aboul brecking boundarnes and pushing the envelope, and that's pracisely
wha! Barbiecore does. This trend challenges traditional fashion norms dnd embraces bold and daring chaices, From
mixing and matching vibran! colods to experimenting with quirky occessorie:, Barbiecora ancourages you o step
outside your camfor zone and have fun with fashion.

5. Making a Statement: Barbiecora isn't just a fashion rand; i1's a statement. When you rock a Barbiecore outlit, you're
sanding a massage thal you're confidant, feariass, and unapologeatically yoursell. [t's a way of saying that you won't
confanm o sociely's expacialions and that you'll pave yaur own path with style and flair.

4. Joining a Global Community: Barblecare has become a worldwide phenomenon, connecting fashion enthusiasts
from all corners of the globe. Embracing this trand medans becoming part of a vibrant and inclusive community that
shares a love for all things Barbie. From social media hashlags 1o fashion events, you'll find yoursalf Immerzed In a
supportiva natwork of like-minded Individuals who share your passion for pink.

7. Spreading Joy and Posltivity: In o warld that can somalimes feel overwhalming, Barblecare brings a dose of joy and
positivity, Just lke the lconic doll hersell, this frend exudes a sense of happiness and optimism. By incorporating
Baorblecore elemants into your outlits, you're not anly uplitting your own spirit but also spreading smiles 1o those around

you.

The Barbiacore mania is more 1han [ust d fashion frend; it's o movement that calabrates individuality, empowearmant,
and the joy ol self-exprassion. Whather you're a die-hard Barbie fan or someasne lodsking to Inject some fun and playiul-
ness into your style, ambracing Barbiacore 2 a delightiul journey of lashion and sali-discovery, 50, dive info the pink
world of Barblecore and et your style radiate with the powerlul pink enargy ol the iconic doll,
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NLOCKING THE POVER OF

GLOVING

OKIN: THE ROLE OF COLLAGEN

Glowing, radiant skin [s often associoted with vwﬂﬁ:lness and vitality, It is no wander that so many of us have fried fo
replicate this for ourselves with our rigorous skincare roufines and regimes. But is ochigving that glowing complexion
easier than we think?

Collagen i on abundant fibrous protein in the bady that serves as o basic building block for various fissues in our bodies.
It glso plays a crucial role in achieving and maintaining a glowing complexion.

In'this article, wa will look at the nature of collogen, explore its confribution to glowing skin and discuss the types of collo-
gen and wheare they come from,

What is collagen?

As mentioned aobove, collogen is a fibrous pratein that forms the structurol fromework of our skin, bones, tendons,
ligoments and various other connective tissues. It gives the skin strength. elasticity. and firmness, confributing to its youth-

ful oppearance.

Collagen hos a unigue friple helix structure. formed by three polypeptide choins called alpha chains. and is mode up of
omino acids. mainly glycine. proline. and hydroxyproline. This friple helix structore is what gives collogen its sfrength,
stability, and resistance to stretching.

Typas of Collagen and Sources

Different types of coliogen are present in the body. Each type of collogen provides specific benefits to the body and
subsequently skin.

Typea | Collogen

Type | collogen is the most abundant type of collagen in the body. making up 0% of your body's collagen. It is also the
mast abundant type of collogen found in tha skin. |t provides structural support and helps maintain the skin's elasticity
and firmness, The tiple helix structure of type | collogen allows it to resist stretching forces and maintain firmness in the
skin. Matural sources of type | collogen include bone broth, chicken, fish, ond sgg white,

Type | Collagen

Type Il collogen is primarily found in carfiloge, which acts os a cushion between your joints, providing flexibility and shock
obsorption. Typa |l collogen plays a crucial rola in joint health as it is responsible for maintaining the integrity and slasticity
of articular cartiloge, Type |l collagen can be sourced from chicken corfilage or collogan supplements such as those
from The Collagen Co.

Type Il Collogean
Type Il collagen often works with Type | collogen to form a supportive netwark during tissue regeneration and is also

abundant in the skin, Type il collogen provides turther structurol support and supplenass to the tissues in our bodies. It is
also particularly important in wound healing and fissus repair.
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Collagen promotes wound healind. minimising the forma-
tion of hyperpidmentation caused by acne. sun damage. or
other skin conditions. By supporting this redeneration of
healthv skin tissue. collagen helps to fade scars and even out
skin tone, equating to a more radiant complexion.

tarine Collogen

Kniown far its high bioovaiability ond compatibiity with the human body, marine collogen is derived from fish
or other marine sources. It is often found in collogan supplemeants and skincare products. offering skin-enhanc-
ing benefits. Manne colliogen can help improve skin hydrotion, elosticity, and overall rodionce.

Bovine Collogen

Bovine collogen contains types | and ll collogen, which support skin health, including reducing the aoppear-
ance of ocne scars and promoting a more youthful complexion. This & why bovine collogen s often selected
as collagen for skin radionce in supplements.

Glowing Skin and Collogen

Collogen ploys a key roée in ochieving glowing skin due o ifs skin-regenerofing properties and its inple helx
structure, wiich allows it to withstand stretching,

Here is o detailed understanding of how collagen con contribute to ghowing skin.
Improved Skin Blasticity

A5 we know, collogen has o friple helix structure, moking it responsible for maintaining the skin's elosticity ond
firmneass, This is especially beneficial because oswe oge, collogen producton declines, resulfing in o loss of skin
elasticity and the formation of fine lines and wrinkles, By replenishing collogen levels through supplements, diet
ar skincare, the skin retains more of its firmness, giving it a smoother, maore youthful glow.

Enhanced Hydrotion

Opfimal skin hydration offen gives the cppeoronce of glowing skin, CoSogen has water-binding properfies,
which help to retain moisture in the skin. It also contributes to a heolthy skin bomier that pravents mosture loss
ond maintains optimal skin hydrotion. As a rasult, the skin appears smoother and more rodiant with the help of
collogan.

Increased Skin Cell Renewal

Collogen supports the skin's notural cell turnover process. This is the process where deod skin cells ore shed off
to allow new, vibrant cells to emerge. This fumover process helps to reduce dulliness and reveals fresher skin
which contributes to a rodiant ghow.

Reduced Hypemigmentaton and Scorring

Coflogen promotes wound healing. minimising the formaofion of hyperpigmentafion coused by acne, sun
domoges. or other skin condifions. By suppaorting this regeneration of healthy skin fissue, collogen helps to fode
scars and even aut skin tone, equating to o more radiont complexion.

A5 we have explored, collogen s a key foctor in ochisving glowing, radiant skin, its ability to improve the skin's
elasticity, promote hydrotion, support cell renewol ond reduce hyperpigmentation makes it o sought-ofter
ngredient for a healthy. rodiaont complaxion.

i oddition fo skin health, collogen ako helps mointain your overall health os it 5 responsible for many process-
g5 in the body.
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TEN SAFETY TIPS

-OR MODELS

As an aspiring model, embarking on a joumay in the fashion industry can be an exciting and fulfiling expenence.
However, it's essential to prioritize your safety and well-being throughaut yeur career. This arficle will explare
essential safety tips for upceming models fo ensure o secure and successful path in the industry.

Research and Choose Reputable Agencies: Conduct thorough research before signing with any agency o
ensure their legitimacy and credibility. Look for reputable agencies with a preven track record of supporting and
protecting iheir models.

Trust Your Instincts: When it comes: to casting calls, frust your intuifion, photegraphers, and ather industry profes-
sionals. If sornething feels off or uncomfartable, declining an epparunity or seeking advice from a trusted mentor
ar agent is okay.

Be Mindful of Your Personal infermation: 82 cauticus when sharing personal infermation onling or with people
yvou've just met. Protect your privacy by only providing necessary details to trusted individuals and secure
platforms.

Attend Castings and Shoots with a Companion: Whenever possible. bring o frusted companion fo castings and
photo shootfs. Having someone by your side can provide an exira layer of safety and suppart.

Communicale Boundaries and Limits: Cleary cemmunicale your boundaries and limits o photographers, stylists,

and ather professionals. If you're uncomfomable with certain poses or sitvations, speak up and assert your rights.

Maintain Open Communication with Your Agent: Develop a sirong relationzship with your agent or manager,
ensuring epen communlcation aboul your experences, concems, and any potentlal safety issves. Thay are there
fe support and guide yvou Throughout your career.

Educate Yoursell on Industry Standards and Practices: Sfay informed about industry standards, professional
canduct, and legal rights as a model. Being aware of your rights and obligations will give you more influence fo
moke informed decizions and navigate potential challenges.

Stay Healthy and Prioritize Self-Care: Maintain a healthy lifestyle to take care of your body and mind, get
adequate rest, and manage stress. Pricrtize seli-care ta stay strong and confidant in your canser.

Practice Professionalism and Confidence: Froject professionalism ond confidence in all interactions. This will not
anly earn respect from athers in the industry bul alse deter patential explaifation.

Stay Connected wilth Fellow Models: Bulld o supportive network of fellow medels whe can share espearences,
advice, and suppeort. Thay can offer insightiul advice on preserving industry sefety, which & very haipful in micin-
faining safety in the industry.

Remomber, your safety and well-being should always be a top pricrty. By fellowing these safely fips, you can
cenfidently navigate yeur modeling career and ensure a secure and successful joumey in the fashion industry.
Stay informed, trust your instinets, and never hesitale fo seek help or guidance when needed.
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Can you tell us about your journey from being o supermodel to
transitioning info felevision and flm? What mofivated you to
make this career shift?
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Az an Asion-American supermodel, what challenges did you
foce in the fashion industry, and how did youv overcome
them?

¥ I'm
f

hiow hiex L

color, ete,

| think building relotionships with th
with them furthier thoan o
meandations has helped me

ond having someona put in g

| thirk it s alko important n

You hove been the face of several top foshion and beauty
bronds. How do you enswre that these brands align with your
values of sustoinability and clean beauly?

| am definitely in supp
Although whan it comes

ial media, | try my bes
bronds, I'm not o
rsingle pisc

1 get them toilored or repurposed. They'r
arry senfimental 2, adding an exira lover
of meaning when Lweaar them,

Can youw share yowr thoughts on the representafion of
Asign-Americans in the enterfainment industry? What changes
do you hope to see in the fulure?

ot mior
medals of color, which w : t sometimes | fieal li
o rend and nat somethine
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lalso sae a lol ol brands casling plus e fght now, bul 1o me, il
faals Be they are checking ofl o box. I all feals ke a bunch ol
baxes.

Nathing wiong with boxes, but | feal it's indicative of mealing
diversity critara without truly embracing the core ntent ol
divarsity [15ell. Don't use us 1o sall your products, per t&; ncluda
us [F wea sell vour preducts. Inlent and impoc! ae eqgually

impartant, inmy opinion. Otharese, wea (eal used, not included,

How do you balance your career in the enteftainment industry
with your advococy work? Do you find any intersections
between the two?

| mal a ol of cr
wurpnsed| | leal adwv
aoias 1o taka on,

What advice would you give to aspiring models, parficularly
those from underrepresented communities, who face obstacles
in pursuing their dreams?

oree door B

| pramise.

How do you personally define and embrace your own unique
sense of beauty in an industry that often imposes cerfain
standards?

| try to bring my beasl sall o

more pacple waa thal. Tt :

Becautiful, and you mush armib that fiest. | cartain

that first, and | think people see and fael thal, 1| resonates, and
| akways contral whal | can and love mysall.

Could you discuss the importance of promofing sustainable
fashion brands and the role they play in creating @ more
environmentally conscious industry?

Al someong who works in the industng, 've witnessed the inner

wiorkings of companies and brands, which has given me a

upigue parspeciive on the importance of supporting susiain-
able foshion and clean baauly. By supporting sustoinoble
brands with clean preclices, we can conlributa to a brighler
future lor both the industry and the planat

Climate change ha: ako impocted me parsondlly at a lime
when | was going through a lot, In 2009, a lomaodo struck our
nakghborhood while | was at my parents' housa in Pannsylvo-
fic. The power wenl oul for four days, and the trall of shattered
freas indicaled thal the tormado was on a direc] coursa 1oward
iy streat, At the firme, | ping my mom care for my {ather,
who bacamea paralyzed | . The combinatan of fhe
ternada’s davasiation an ‘ ¢ haalth added an extra
layer of challeng

a lomado lalt holas in e ranca of my faigh-

saund al if, 1oa =il

s hitting P
weara Unheand wilk 5
climata changa isn’ ] It's hoppen-
Ing righ! hara, fakl n

d wiaas dasino

s ho Tasan durdng my leanage yeors also san
= atlenlion people poid o e
country, people seamead 1o ba
' rital foofprint and recycling. |
their par fe do batler. After all, this
Ecarti alal}! - wa know of 1 Parsanally, 1hal
meant suppoarfing bea that peortize owareness of the Bsue

and responsibility in thair operations

What projects or initiolives are you currently working on that
you're most excited aboul, and how do they fie into your
passions for advocacy and sustainability?

I'm attanding BYI this surmemer for Summer Sizde, a lashion and
[ifestyle expedence. The aven! bdings models and designers
frem NYC down (o the Canbbean, whare Thare will be fashion

art, and enlerainment, I'm excited o go with my
Indusiry Inends; we suppart a greal cause.

analil the Famiy

a5 ol children and
adulls in the MrTiLnily 7, ar the slands ware davos-
fated by huricanes Irma ond Mara, the Family Support
Mebwaork was instrurnental in helping residants in need ol food
=lathing. and linding homes.
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meet lemima Joycelyn, the visionary mind behind Creafive
Commercial Services, @ dynomic markefing ogency that
transtorms ideos into impactful realifies, With o loser focus on
graphic design. web design. social media prowess. confent
creation, thorough research, business development, and a
spectrum of print solufions, lemima fokes prids in stesring
brands toward resounding success,

Creotfive Commercial Services is more thon just o marketing
ogency: it's o catalyst for businesses to thrive. By seomlessly
imfegrating marked mesearch ond nnovative services, they
orchestrate o symphony of print and digital morvek, Ther
canvas extends to businesses. service cenfers, organizafions,
ond individuals olike, creating a comprehensive toolkil for
tuming visions into achievements. Social medio becomes a
strategic ally, grophic design springs to life, print materials
rodiote with professionolism. ond web interfoces copfivate
oudiences.

lemimo Jloycelyn ond Creative Commercial Services are
definitely igniting visions, nurturing growth, ond sculpting
suCcess, one creative andeavour ot a time. Jemima recently
had an engoging conversafion with Model & Mode mogazine,
and here’s what unfolded during our mest-up,

Can you tell us about the inspirafion behind storfing your
Markefing Agency and how your journey in the industry began?

My inspirafion was simple. My clients inspred mea to fum my
freslance business into a company and Creative.Commercial -
Services Phy Ltd was bormn,

As a highly-strung, innovative creative, | enjoy assisting brands
to grow aond develop into ther best potentiol. | have over 15+
yeors of industry expenence as a graphic designer. marketer,
and business development strotegist, and worked with many
brands in different industry sectors,

Your agency offers o wide ronge of creofive commercial
services, inclueding graphic design, print, confent creafion,
marketing, ond business development, How do you ensure that

MODE

each service complements the others to provide o comprehen-
sive solufion for your clients?

Great questionl innovafion ploys a key foctor,

Upon consultofion, we'd like to entail all the nithy grithy ports of
the business and understand the key marketing companents
required in order fo achieve the desired outcome. If dossn't
matter the scope of work; it can be as smple as a flyer design.
Abwoys osking the right questions i how we go by it 2.g. s
branding the focus, pramotional, or just o service you would ks
to emphasize? Then oy out o plan that fits the budget. I the
client is opan to exponding. | am only deeply excited fo be
working towards our goal,

Your mission is to provide the best possible service and
solutions to maoke businesses stond out of their best. How do
you ensure that you consistently deliver on this promise fo your
clients?

100% custormer safisfaction s our top priofty, and Duilding
customer relafionships ond fronsparency s highty volued within
our business,

Educaofing clients on the bock end of things ond the outcome is
part of our process. This creates a general overview and knowl-
edge betweean both parfies towards fhe project, its fime frome,
concepts, revisions, and many other detoids in the process, This
wiorking partmership halps us stay frue fo our core mission and
prm:'idas our cients with 100% custormer core, guality, and
SErYICE.

How do you opprooch each client's unigue needs and
challenges, and how do you help them ochieve their specific
goaols and objectives?

Communication. transporency. and colloboraofion are key
factors, Every job s different, and understanding the wgsency
and technical side of the job allows us to propose whaot would
work best in the clients’ interast, Ifwea're both on fhe same page.
it's 2 win!

o 1) P

INTRODUCING »

JOYCELYN.
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We are an Australian-based, marketing company,
that provides CREATIVE COMMERCIAL SERVICES
for start-ups, corporations, service centres, organi-
sations, individuals, events and more, We strive to
provide the best possible solution for your brand,
through graphic design, social media content, print
etc., for more visit

www.creativecommercialservices.com.au
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“Don't pick an audience; find your social presence first. Then

create your social networking space. It's a great way to under-
stand and capture your audience. It doesn't matter how big or
small; interaction helps you grow and 1s the easiest approach.”

Brand development is a key focus of your agency, What sfrate-
gies do you employ to ensure that your clients’ brands evolve
and remain relevant in o constantly changing market?

We're constanity researching, upgrading, and evolvng o o
compony Soma main aspacts we apply ora:

- Comssstency baing one of our main cepects of branding,

- We're mare locused on the fechnical back-end af things such o
SEC, Google ads, sm markeling trands. B2C, B2B sales and adver-
fising compoigns, hetworkng avents, other print odvertising
materials, and =0 much mora. all ganerated through ouwr
brairstorming sessions inour chant meetings,

We sirangly balieve marketing is o hwo way slreat ond encouroge
our cliants to participote and promole thes individualby 1o brand
ond promote their products within their mmediate communifies
ot wiall

The world of marketing and business development is
ever-evolving. How do you stay ahead of industry frends and
innovations to offer cutting-edge solutions fo your clients?

Continuouws research, growth, ond developmeanl within ouwr
buginess hove halped us gain momentum with our clients, We
wan! 10 be known as g one-stop marketing ogency, O clienls
can be assured thal thair beand will ba re-generated f genaraled
with @ socic-ecanomic markeling approach from start 1o finish
ollowing them o generate revanue in the lomng run, It's o co-waork-
ing melationship, and my clients have the fexbdlity 1o reach out
oryfime bor any inguinas, leedback, or information,

In your experience, what are the most common marketfing
challenges faced by businesses today, and how do you help
them overcome these obstacles?

Evaryone wonls 1o work on a low budgel! That's undecstandable,
given the curent marka! circumstances, Bul threwgh inspiration,
influence, and effective prcing, we genardfe innovative ideos
that halp us expand cur businessas. In My parsanal opinion, we're
both hare to evalve and grow: thats why we attrocted each
other, fight?l We might as well give it our best shot, set goals,
occhieve them and generate leads,

Effective content creation is crucial for brand storytelling and
engagement. Can you share some lips or strategies you use to
create compelling and authentic content for your clients?

Yas! | lave this it it's The mast credtive aspect of branding and

the rmost fun, in my opinicon. Every client & different, and evaryona
haz (hair own preferences,

We glways encourage these sirategie: for my clenls, and wea
implament them oo

- Dot pick an audienca; find vour social presence (st Than
creale your secial nelwerking spoce. s 8 greal way o undear-
sland and caplure your gudiencea. | doasn'! malter how big o
smigll; Intaraction halps you arow and s the easias| approach,

- Sales s influence, 20 wse your authanhic jpumey o influence your
audience and your community, This gives an opportunity 1o grow
your brand ond promate your preduchs,

- Create ond ganerate o thoryline thal odds volue to your immadi-
ale community, such as big-degradable praducts, brand authen-
ticity |100%Australion moda), and charifies involved.

- Lasl bul net least, be outhentic to yoursell, Your brand and
business are o rapresentation and an extansion of you, Make i
weork|

As o Markeling Agency, you work with various businesses aocross
different industries. How do you tailor your services fo suit the
unigue needs and target audiences of each client?

Metworking, research, ond connacling he dols as I il were a
road map. Also, my experence helps. I've been in this line of work
for 15-phus vears. Suffable morketing and business developmen)
strategies are pul in place fo undartake the tasks required for the
next staps, In simple lerms, see where the demand is or create
demand and mplement the necessary requiraments,

Looking ahead, what are your aspirations and goals for your
Marketing Agency, and how do you plan to expand and
further enhance the services you offer to businesses in the
fulura?

| definitely want my ogency to expand and branch oul, | enjoy
every aspect of it and have met some really greal mentors,
clients, mindsats, and more alang this journey,

I'm on the verge ol cregling a 24/7 online crealive hub, o
cammunity space (in the works) lor individuok and clients, design-
ars, coachas, atc, who share the same corg valuas and innoava-
tive approach. | wan! to encourage the vouth fo engage more in
ther oapirations, goals and make |§ an overall fun petworking
space and business expanance lar anyvone who would want ta
be a part of il.
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reatest comeady stars, Jlim Carey's expre
and high-enargy slapstick pedaormances propelled him 1o suce
Dumb and Dumbear, The bMask, and Ace Vanlura franchse

ne ol the Spotlass Mind, The winner of

and alavan MY Movie and TV arcis, he has g
crward-winnirng chidran’s boo
mation, and porfrayed Joe Biden on Saturday Might Lve. In 2

nced that he was faking a break ram acling and was consideding
ratirament, The prolific star hos relocated 1o his e My in kAo
and pul the Branbwood astale whera he had lived Tor the last 30 yaars up
for scile,

Mow listed for $26.5 milion, reduced from $28.9 milien, the sprawling
ranch-shyvle mansion s nestled behind huge hedgeas and privale red-brick
gates. The 12 700=quare-foot home fealures five becrooms, six full
Bath 5, ond fhree hall baths. The shylish resi
high-baarm cedlings offer fone of airfflow
natural light to bathe the bright whife wal 1 dirm's exlensive arl collec-
fion, Including his imprassive cradtions. The living, dining, ond family
raams liow togatner with ki ad and polishad stone floor, eplaces
and ample windows with views of the lushly lands
2 chel®s kilchan offers an indoor BBG. A circular Bre

lowering pear trees, Mulliple siding glass do

vard thal provides
in the clossic Califormia indoorfoutdoos iving style,

Jim's primary rom sulte includeas s own private patio, phus a stunning
wiond-panela

od columns, and a lavish marbla bathraam. Tha §

ra office are parfect for the madem rem
Pesp-aicie grounds are a rarly in LA and il
wiaterfall swimming pool, a poal house with bar, a saur @M rooem,
vagalable gordens, and numarous molure rees. Walking paths wind
through the serene ervironment, leadi yoga and meditation
platform. Camrey called the home “a pl anchantmean! and inspira-
tion"™ and hopes it will continue to be "a modgical sanctuary” for its next
occupant,

One of LA's most sought-alter neighborhoods, Branbwiood & right next to
the hustle and bustle of Santa Monica but retains o community feel.
kKnown lor 15 ree-lined streets, unique mansions, and one of the bea
farmes’s markats in Los Angeles, Branbwood is | o numaraus calabr-
fies, including Arnold Schwarsenegger, LeBron Je and Tobey Moagu-

i for artartainmant include the w 5 Gatly Musaum, the
Bre b Gall Club, and the upscala shaps and restaurants on S5an
Vicente B

The lisfing is held by Janae Friedman of Sotheby's Intemational. Phato
cradil: Danial Dahdar for S3olhaty's International Realty

FPhoto By: Daniel Dahler | Source: TopTenRealBstateDeals
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.
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49 Johnston St, Annandale NSW 2038
Phone: 0416 095 875
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