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pageaniry here in Austrolio. It will continuously strive te promote grace under pressure and beouly not only

physically Butjn heart and soul in all its endeavors - espiring to be quintessential, to be an ideal mould in order
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Diana

Omuoys s

the reigning Ms.

Word Universal 20232,

She's a multicullural and

multiingual T professional

passionate about promofing inclusion.
equdlily, STEM, and quality educalion.

Diona’s involvement and commitment to the community hove
always been a key part of her e because it grves her purpose
and a sense of belonging. She stows oclive by supporfing
socio-economic causes globally, being an ambassador 1o
change. and confinuing 1o raite awareness on cilical issues.

Becaousa of har deep possion and asprations in the community,
a Inend suggested that she enler a pageant as a way to expand
her dimensions in philanthropy. She hod never imagined josning a
pageant balore, so she wos initlally surprised by the recomman-
daftion becouse of her lack of industry knowledge. She then
researched pageantry, got a beter understanding,. and gained
insighits into how most plalforms are founded on senvice 1o the
communily and philanihropy.

50, when lhe opportunity 1o join Ms. World Universal came up, It
was an aasy decidson fof her primarnly becouse the plalform's
massion and vision aligned with her goals, passions, and values.
The rast, you can say. i history.

We caught up with Diana o discuss her joumey in the pagaant
industry, and hara's what want down:

What do you
actually ke most

about being a recent-

Iy crowned beauly queen?

Winning a fitle 5 o humbling
experience; most people don't
realize thal It 5 synonymous with
legdership and service 1o others. As a
modern waman of colour, | am navigating
the world amidst the challenges of social &
cultural norms thaot conlinue to divide the
community. As Ms. World Universal and o beouty
queean, | am privileged 1o hove o platform | can lever-
age 1o promote couwses. spread owareneass, ond impart
change.

Pogeantry hos also afforded me greol opportunities fo
parficipate in the community, charity. ond social evants
whera | have met like-minded individuals. Throughout this
journey, | continue to grow and leam a lot obout myself as |
inferact and share with people from all waolks of life.,

Downside to being o beauty queen?

Cne of my personal challenges 5 juggling o demonding
Iul-time job. personol/community commitments. hobbies,
family/friends. and the fitle holder's dulies. However, becouse
this rale s vary important 1o me. | abvays make tlime o be
present ond committed, which simply means mulli-tosking aond
beftter time maonagement.

One of lhe downsides | experience regulordy is thal, while
paogeaonts continue to gain popularity, there is siill some inger-
ing stigma about beouly queens ond pageantry. 50. | constant-
ly debunk myth: ond educate others about my fille ond
platform. | stay grounded in the knowledge that even if | moy
fail to change the perception of some, it is still important for me
to confinue 1o stand in my fruth for my purpose and the vision
for my fitle os o beouty quesn.

Working in an industry whose only emphasis s on the outside
characteristics of o person, how have you stoyed grounded?

I's definitely o tough industry 1o be in, and it is sometimes hard
to deal with harsh criticisms without foking things personally. It
takas a ot of support, salf-cormpassion, positive affemation, and
inner strength to rise above the negalivity and judgment thal is
honestly usually just surface level.

To stoy groun
ded, | remind myself why | joined
pageaniry and the gools | stive to

achieve. This keeps me locused ond mofivated

to novigole the dounting ospects of the indusfry.
Focusing my energy on the positives, the leomings. and
the rood ahead has been o constant saving gracea.’ I has
alko become extremnaly important for me o mointain overol
mental wellbeing and good physical health insteoad of trying o
fitinto a superficiol mold, | woke up every day ond choose to love
the: spoce | occupy ond ihe body | am in. and thi joumey of
seff-love i one | am hoping others will leam to embroce a3 well.

Who have been the most interesting people you've mel so far?

I hawe interacted with 0 many peopla over Ihe last couple of
years ocross varous domains - HGOs, Foshion. Medio, Pogeoniry,
Founders, Sports, Leadens, and Community Advocates, among
olhers. Everyone brings o unigue view of the word ond diverse
perspectives. The ona thing that has been o common denomana-
tor in mony of thase interactions has been the shored poassion for
qiving back - Ihat was unsurprising yet an interasting discovery.

The experience 50 for hos been quite insightful, ond | look forword
to continuing to leom from ofhers.

What are your future plans? Inside pogeantry or out of it

On a personal note, | plan to spend more time menlonng and
advocating for & mentoring women of color, undemeprasented
communifies, and young odulls 1o pursue Technology and
Engineering careers. My ultimate goal and ambifion are to have a
seat on o board of a charity organization [ foundation whese | con
leverage my expanances and passions for phianthropy 1o contin-
ue o support Educaticn, Equality. Inclusion and STEM indtialives on
a locol and global scale.

I stand fim in the belef that Education plays a key role in
socio-economic wellbeing within our communities and that
technology B ong way 10 create o pathway for everyone 1o
access quality leaming. Another aspect of this s understanding
that Education is not just imited to texibook/fschool leaming but
ako includes knowledge sharing around cullural & sociatol issues.
It is important to continue to create owareness around the
dangers of exclusion, discrimination, the single story, and bios.

For my year in reign, | abo look forward to continuing to work with
the Ms World Universal Director and pogeant network to support
thair ptan for the yaar and fulfill all other dulies os defined by the
pogeant organization, leveraging my network and social media
platforms to promote my couse(s] ond expand my reach.



D/AV D

Layla David is a lashion enthusias! who hails from Mt Druitt, She's cumrently studying modeling, and her hobbies include
reading, inavelling, and exploring new places, She's motivated by her goal to do well in the modeliing industry, and she
wiants 1o keep growing and leaming 1o become betler, TV caught up with Layla 10 agk her more about her joumey in
the industny, and here’s what happened,

How did you get into the modeliing industry?

My older sisters cre my inspiration. | sow them porlicipating ond joining pogeonts, so | wanted to follow in thes
footstens, | started my first fashion show at 4, participating in different productions and lashion avents, Since then, | gat
hooked and knew This was whal | wanted,

What do you like most about pageantry/modelling?

Ilove to model different types of clothes, In my last modaling role, | modeled activewear, dresses, and casual
clathes in one shoot, | had fun changing poses and loaks ta (it each type of clathing, I'm axciled abaul this
role because it would allow me to model varous dasigns, In pageantry, what | love the most is the bond
that | have wilth my co-candidates. | can also express and show what | om copable of, And most
impartantty. | gain friendships and wonderdul experences that | can freasure,

What has been the most memorable experience of being in the modelling/pageant industry so
far?

Cne of the most memerable pogeants | experienced was winning the Miss Litlke Earth
Angel Fire 2021, | enjoyed and even found it inspirational fo share my knowladge an
saving food resources from being wasted by buying deformed fruits and vegela-
bles directly from local farmers, For me, this is one waoy to show my advococy os

an environmental ambasiadorn of goodwill,

‘What are your future plans? Inside modelling/pageantry or out of it
I want lo confinue what | started, | will frain harder and goin more

knowledge 5o | can wse it fo improve. And become better gt whot
1 do. I want fo constantly learm ond grow unlil | becoma the best,
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ballroom in Hyall Rege el Sydney. Th
for Miss Earth Australio ¢ isted of Jasy Moling, Anel Beninca, Haley
Cobb, Jessika Bossan, K Prest, Noomie White, Riley
Aston, Robyn Ru i Himaya Wioyaweerg, Jaisy
Molina, Mariah Wh a, and Judith 5
i ustralio: Himaye
toria), Miss Earth Waler Ausfralio: Riey Aslon [Queensiand), Miss
Earth Fire Australia: Robyn Russel (Australia Capital Temifory). Miss Barth
Air Ausiralio: Magomie White [New South Wales) and Miss Earth Australia
2022: Sheridan Mortlock (Mew South Walaes)
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Damian Romeo, a Canadian-born actor and former member
of the Canadian Infantry Army, stars as the enigmatic and
alluring "Matt Press' on the popular mother-daughter drama

series, GINNY & GEORGIA.

Coradian-bom octor and former Conadian Infanfry  Army
Soldier Doréan Romeo stor as the steaming hot and miysteri-
ous 'Mott Press” on Metflix's hit mother-doughter drama seres
GINNY & GEORGIA, which had ifs seqson 2 premiers |osf
Thursciay, January Sth.

The seqson | “Ginny & Georgia” finale ciffhonger saw ‘Ginny”
{Antonio Gentry] and her little brother on o motorcycle,
leoving town offer she discovers that her mom hod posoned
her stepfather. In season 2, Ginny must figure cut how to live
with the knowledge that her mother is a murderer, Burdened
with the new understonding thot Kenny = her step-dad - didn'f
die of natural causes, now Ginny must deal with the fact thot
Georgio not only kiled, she kiled fo protect Ginny. ©n the
ofher hand, Georgia would much prefer that the post be leff
in the past. After all, she's got owedding to planl But the funny
thing about Georgia's post is that it never stays buned for long.
Romeso stars as 'Matt Press,’ the only one who con see through
all of the bull***t and has a redlistic cutlook on life due to his
troubled post.

Bom in Toronto, Cancda, Romeo got into the orts ot a young
age at the insstence of his grandmother to toke music lessons,
Around the oge of 9, he began performing in theatre, solicifying

his lifelong desire to become on actor. Sporting a fit physique
and medasuring a stoggernng 44", he was scouted by a
desdgner who asked him fo walk in his show, which led to him
to being named “Conoda’s Mext Top sMale Model” during
Vancouver Fashion Week. Around this fime, he also decided
to follow in the footsteps of some of his family ond joined the
Canadian Infantry Amy, where he remained a resemve soldier
for four yvears. His heart remained with acting, though, ond he
confinued to pursue auditions and work in film and felevision.
He booked a small port on Amazon's “The Exponse,” and then
shorly after booked the role of *Matt Press’ on Metflix's “Ginny
& Georgio." On the film front, Romeo has the upcoming thriller
PINS & MEEDLES opposite his “Ginny & Georgio® co-star
Chelsea Clark.

A horserman and overall fan of the outdoors, Romeo admires
the work of Taylor Sherddan ond would love to starin one of his
projects. He is an avid rock climber dedicated to a healthy
diet ond working out, In his free time, he enjoys giving back to
the non-profit Sickkids and spending fime with his hairless
Sphynx cat.

We recently cought up with Domian fo discuss his journey in
the industry, and here's what went down:
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Can you bell us more aboul yourseli? How did you get started in the
entertalnment Indusiry?

My professional acting career storted around 19, but |'ve clways
felt enthroled with the craft of octing ond hoving the abdity to fell
a great sfory, Around that oge, | fellin love with the possibility that
| could pursue fhe croft as g career, Since | made that deciion for
myself. I've never looked back. it wasn't until seqson one of Ginmy
and Georgia that | started fo see professional success, | spent most
of the time up unfl now developing my craft and focusing on
experences that would help me grow as a person. | solo
bockpacked over 3% countries. joined the Canodion ommy
dressed up as superheroes for chidren's events, walked o high
fashion rurway., and explored many different avenues in my
development

What do you like most about acting?

The endless possibilities to experence ancther fife, It i such an
incredible feeling fo step into the shoes of o character and fruly
ive through them. | could become the leader of an ammy, fighiing
battles through o period of history or in magical fantasies. | could
go on breathtaking odventures and voyages or fall in love and
grow ald, The abilty to showcaose the humon experience in ony
sitwation is truly exciting for me

Can you tell vs about your role In Ginny and Georgla?

| play a young, angsty high schooler who is still frying to figure out
whio he i He's g port of the fiend group that aottaches itself to
Ginny, He develops o youthful crush on one of the girls in the
MANG friend group. Due to his insecurties and emotional immate
rity, he fries fo hide his feelings ond con't communicate them
property.

Whal sort of person s goling to relate fo this character?

| think anyone can relafe to o character Bke this. We have ol had
thot awkword experence of being o high school kid, frying to fit in
and find ourselves in the process, The took for communicaling
yvour emations take g very long fime to develop; clong the woy
we all make mistakes

How is this charocher like you? Different?
As the person | am foday, Matt Press ond | shore only bwo similcr-
lies. We hove both mode mistakes whie finding ourselves in our

youth, and we enjoy playing video gomes.

Besides yoursell, what celebrity would you like to see tackle this
character?

if | could put Charie Hunnam or Chris Hemsworth in a fime

machine, I'd love to see them poriroy Mott Press. Ofherwise,
Timethee Chalamet would make some interesting chaices,
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Besides yourself, which aclor/s In this seres s going fo blow
people away?

This season, all the actors hove done a great job with ther charac-
ters, The one performonce | thoroughly enjoved wos Sabring
Crdevich as Cynthia Fuller. Sabrina is such a fonfastic actress, and
| loved watching her pedfomance come to life.,

What's the biggest challenge to taking on this role?

| never thought | would play a character as young os Matt Press.
had to dig pretty deep to close the 'over o decode’ oge gop
Ultimately it become such g fun experence and one I'll cherish
forewver

If you could play any other character in this series, who would it
be?

I'd want to ploy the private investigator role, If would've been fun
to apply pressure on Georgia and fry to unravel everything she's
fied to keep hidden,

What has been the most memorable experience of your career so
far?

Honesfly, | love every singke day | get to work on sef. | love fhe
hustie and high energy it demands. | am absvoys at work an how
before my coll fime and love stting outside my frailler watching the
sunrise. My most memorable expenences are being able fo work
bock-to-back days. The moment when most people start to feel
fired i when I'm useally most energefic. and | love pushing myself
every day,

Who have been the most inferesting people you've met so far?

The most interesting people | have met come from my experenc-
s outside the film industry. The people | meet troveling, in finy
comers of the world. The stories from their life experences capti-
vote me, Ther struggles, joys, ond memonies they shore become
highlights in my mind. Every peson & interesting in their unique
way, especially when you sit to lishen,

How aclive are you on soclal media?

| am octive on major plotforms fo communicate with my fans. If
wasn't working in this indusiry, |'d have no social media,

What are your future plans Inside your career or out of it,

| am constantly striving to become the best version of myself. Every
dary | fry to leam sormething new and grow or strefch myself, Those
have been my habits for o long fime and are now o part of who
am. | beleve that one day a very special rale will come my way
When that day comes. plans for my career will shaope themselves

Phota Credit: Anderson Group



Megaworld, the Philippines’ leading property developer, allows
investors to purchase a unit at its hotels and earn from operations.
MEGAWORLD Both business and pleasure travelers can choose from a wide variety

INTERNATIONAL of units, each with a best-value guarantee,
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MACTAN BORACAY NEWCOAST

Mhsesy LaenrLapl Calba By Yapak, Boracay sland, Makey, Akdan

Elevatin_g Il.n:ur!r with a The exciting new
beachside lifestyle face of Boracay

Within Cebu is the growing, The Chancellor Hotel boasts a
living and vibrant community of splendid location within Boracay
The Mactan Newlown, home of Newcoast. With astonishing ocaan views

the prestigious as well as elegant interiors and
Balmont Hotel Mactan, sustalinable features, it will sursly give the
A worry-free investment, the best retum of investment.
Belmont Hotel Mactan
offers a prime beachsida
liestyle, along its very own
MNewlown Baach
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for the sawy investors worry-free investment Global One Hotel Group, Inc.
IN CONDOMINIUM HOTELS?
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TV ONE AUSTRALIA

TV1 is an entertainment and |ifes’ry|e g|ObD| streqm-
ing platform cffering Australian content. TV] pro-
motes the most exhilarating events, the most glam-
orous and successful people, the most in-demand
celebrities, the hottest rising stars 8, and the most
exciting trends down under. TV] may be new but
it's most certainly in demand and 100% Australian.
We are committed to making Aussie local talents,
events, and entrepreneurs easily accessible to both
our local and international audiences via the high-
est quality streaming technology.

Co-founded by the StarCentral Media Group and
the Australion Milionaire Business Network, the
TV1 channel is the home for independent Austra-
lian Screen content. We very much welcome our
local screen practitioners from emerging through to
the established to make TV their home. By stream-
ing your content on TV1, you join a family of rising
stars, entrepreneurs, celebrities, and various artists

MISSION: Qur mission is to present the most
unique and compelling original Australian content
by tapping into the hottest local talents and events.
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A long-wearing, smudge free mascara that velumises and
soparates lashes. Advanced Ceoating Technology makes

washing off a breeze.. just add a little warm water and vaoilal
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SUMMER & WIN]
WARDROBE

COULD BE A THING OF THE

Inan ever-prassing need for the fashion indusiry 1o becoma more sustainable, getting rd ef the seasonel wardrobe
iz a lkety next ttep. says GlobalData. The leading data and analylics company notes thal a seasonal fethion
calendar ik ouldated and shifting 1o o seasonless calendar can present a real opporunity for local clothes makers,
Howaver, |15 success i enfiraly dependent on greater trusl and batter communication batwesn clothas suppliers
and buyears.

Hannah Abdulla, Apparel Corespondent al GlebalData, comments! “The saasanal fashion calendar has fast
bacome radundant as the lashion landscape evolves, People are fraveling maore, the weather i@ becoming
Increcsingly unpredictable, and we've sean the COVID-19 pandemic throw the fashion supply chain into funmioll -
lsaving brands sitting on bilions of dellors of inveritary they couldn 't shiff.

“Further, leaving seasonal changes: behind allows brands to meat demands far greater sustainability and enviran-
mantal changes such a: unpradictable weather and Increcsed travel. This follows in the loolsteps of luxury foshion
houses Ralph Lauren, Burberry, and Tam Fard, which hove shilted to a 'sea-now-buy-riow” model”

Carmen Bryan, Consumear Analysl al GlobalData, adds: “Consumer altliudes toward fashion are changing, with the
pandemic obliiferating typical seasonal loaks as people were locked away Indoors. Interestingly. over fhe kst 12
months, GlabalData's iatest giobal survey found that 51%* of people aged 1424 yeors olds have baen buying
second-hand ar ‘vsed’ clothing more often. People are actively looking for alfemafives to fast fashion, which hos
came under fire recantly for ils harmiul Impact on the envirenmeant, and brands should toke note - n fact, one third
[32%) of thesa youlhs actively want fo know what steps brands ore laking o tockle sustainalbility ssees.

‘It s elaar that consumears ara lass concamead with the hotfest 'secsenal’ frend, and more se with clothing that oligns
with thar persanal values and vear-raund aeslhetics. IF's aka clear that there is heavy polential lor big brands 1o top
Inte this demand, as the majorty [52%) of global consumar s still buy clothes frem mapor intemational brands, whila
only ane-fifth [20%)* shop al independants.”

Meving o a seasonisss calendor meons greater depandence on limaless and cora pleces, shorfer turnamound
fimeas, and smaller drops, which can mean brands are relatively wall Insulated cgainst challenges such as samea of
the ones wa've sean inecanl yaars.

Abdulia continues: "Seasonless could present a real apportunity for local manulacturers as bronds seek smaller
dadiveras, more often. However, this will only work If foctorias and brands work much maore closely together. Retallers
must be ready and wiling to frust and Irvest in thair parfners. We've seen successes such as e collaboration
batwean Asos and Fashian Entar, whata the two partnered with Kamlt for on-demand faxdile production. Had Asos
nat bocked tha project, Fashion Enfer wouldn't have been able to deliver the proof-of-concept fral.

The supplier-buyer relalionship nesds 1o be viewed oz one thal k long term - a porfnesship - and cerainly less
price-drivan. If & this teamwaork fhat will enable ideas ke seosonless fashion (o delver resulis.”

Abaul GlabalDolba

4,000 of the world's largest companias, including aver 70% of FTSE 100 and &0% of Forlune 100 companias, make
more fimely and belter business decisions thanks o GlobalData's unigue data, expert anasysis, and innavalive
salutions, all in ene platform. GlobalData's mission is 1o help our elients decodea the futfure o be more succassiul and
innavative ocrass a range of industrles, including the healthcars, consumar, refall. financial, techrology, and
profassional services seciors.
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COULD VIRTUAL FASHION HELP BREAK THE CYCLE OF
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Daming the pandemic, the fost rise of e-commerce plotforms increased unplanned
spending and impulse purchoses, As virtual clething gains popularity through opps
and video games, people may now gratify the urge to buy new items without strain-
ing their fimonces and with minimal envirgnmental horm

Despite increased unemploymeant and economic difficultiss during the pandemic,
intemet spending confinuad to set new highs, For example, the share of retail fronsoc-
tions conducted onling in the United Kingdom increqsed by 18% in February 2021 ina
sinale month,

This contradictory behavior may be atfributed to people seeking relief through retail
therapy, as the pandemic has reportedly increased feelings of anxiety ond sodness in
voung adults by 30F.,

With a recent shudy reporting thot 50% of respondents are interested in purchasing o
digital asset in the coming year, online spending hobits moy change again dus to
reduced finonciol and environmental costs.

Digital wardrobes subsiitute raditional shopping

Howeaver, alongside an increase in onfine shopping. lockdowns also accelerated the
rise of digital fashion os people fumed to online words for interaction with other
humans, Mainstream clothing trends are becoming increasingly prevalent in video
games and apps —  including big-namse designers ke Lowis Yuitton or Mosching
expaerimenfing with digital collections,

Wirteal clothing pieces come at a fraction of the financial and envircnmental cost of
physical items, meaning people may still edperience the gratification of shopping
with minimized harm

“The Biggest difference between video game shyling ond reakife clothes shopping s
lzngevity, The fashion industry and brick and mortor fashion stores need to constanthy
push the cycle of shylas, whether it is seqsonal or fad-reloted; it is in their beast inferest
to retire an old colection and push new inventony o the shelves," said Povilas Katkey-
icius, gome designer at Nordcuwmrent, an international developer and publsher of
makile gomes,

“Wideo gams styling does not require this, OFf course, we need to create new items
becouse novelty is always exciting ond inferesting, but we do not need fo refire our
collections, We hoave endless shelf spoce in the virtual world in which old and new
styles can mix into our players” creations,” he continued,

Replicofing real-life purchases virfually

Apps and video gomes that present a high level of character customization and can
repicafe regHife shopping experences pressnt new opportunities to safisfy the
impulsive want to shop in o conseguence-free environment

“Pocket Shder, which allows playsrs to drass their avatar using items from an exfensive
catalog of designs, can provide players with the satisfaction of purchosing o new
itam without needing excessive financiol means to do 0. P, Eotkevicius explaned,

“When designing the app, we studied real e-shops to mimic g smooth and recogniz-
able user interface, As such, it contains o wide range of styles, clothing categaries,
and accessonies that con be purchased through the in-gome cumency, Despite not
receiving o physical item from purchoses, g lot of the instont gratification for our
community comes from the shiing itself," he exploined.
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MEDUSA HIRE

ELEGANCE WITH V

Medusa Hire is the world’s first and ONLY Versace table-
ware and decor hire company. It adopts the embodiment
of Versace’s DNA that is defined by the emblematic
Medusa head and gold tones, they each truly capture the

gssence Df [I.LIIJI.T_}’

Medusa Hire translates the Versace allure into a Versace

'i&"l experience by servicing the exquisite demands of
high-end events and special occasions. 1t injects a touch
= of luxury ltalian glamour into your event with signature

e o s Versace statement pieces.

Phanographed by GEORGE AZMY

Model GEORGIA ROPER

Lowation MEDUSA HIKE FIO) I Ht_\'l['.l' h_!. MEDRUSA HIRE
Clothes YERSACE courtesy of MEDUSA HIKE
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SUE'S INHOUSE NAIL & BEAUTY

44 WOODLANDS DRIVE, THORNTON NSW 2322

PH: (02) 4934 2831 MOB: 0402 281 721

EFTPOS / CREDIT CARD FACILITY AVAILABLE
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