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Photographed by [AMES MAC

Styled by RATNE WEALANMDS

Hair by MBEG MOSS [Eclectic Crew)

Makeap by SHEREE FARMER, (Lilac Beaury)

It hos been nearly 4 years now since we

released the first ever issue of Model & Mode
Magazine and | want to bath share o couple of
thoughts as well as wish you all the best for
2021. Firstly. | want to thank the great people
behind Model & Mode Magazine who are
tiralessly working behind the scenes to ensure
that our magazine and website Is In tip top
shope. You should all be proud of the significant
contribution you make to the overall business
ke any business there are, of course, ways we
could improve. Warking tegether, | am confident
that we can elevate Model & Mode
Magazine to an even higher level this year. I'm
delinitely looking forward to working with you
all again this 2021, and far thase of you who
just came bock from o break, | hope you
enjcyed some much needed quality time with
tamily and triends God bless

Joy Duca : i
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Editor-in-chief : : av - qe ofl The
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S0 how did Sassy & Co, g mogasne aboul up-and-corming lashon desgrnes lead down 1o a read filled with preloved clathingd Well, with
stafstics becoming more readily avallabla 'we are able to fully realize [Ush how damaging the fashion iIndustry con be 1o our anvirenmeant. Ths
doesn't mean we have 1o stop all fashion preduction and cancel clathes! Al [T means, 15 that ke evaryining elie, wa have 1o move forsond
wikch macins o Jush daour par whess wea can. Doen't knaw whang fo stan feganding your fashion addiction? Sharf with just baing more owane
of what the envieonmental problems ome in our textiles industry. Cid vou know that Australia fills more than 500,000 tonnes of texfies and
leathar in its londfilk annualiv? And con you beliave that 20% of the word's woler waste comas from the fashlon industry® With fait fashion
praducing rmass amounts of |ow cosl and often low-quality terms a consumear feals e atlachad o the claotnes thay buy and more wiling o
By hings thay!' || naver weorn ar throw oul in & manins.

Photographed by JAMES MAD
Y Sevled by HAINE WEALANDS
\ Hair by MEG MOSS { Edectic Crew)
Makeup by SHEREE FARMER, [ Lilac Beaury

Brand Ambassadors RORRIE, TRINITY, M]
RUKESHMA, JASMINE, MATASHA, and [0]O
Pharographed by PEDRO VIRGIL

Aty led |'|:r RATME WEALANIDS / Hair |!»‘.. MG MOSS | Eelecric Crew|
,E MGOEL AMND MODE Mlakeup by 5 [EREE FARMER [Lilac Feasiry
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Birand Ambassador MATASHA EARLE
Phatographed by PEDRO VIRGIL
Sryled by RAINE WEALANDS

Harr by MEG MOSS {Ecleene Crew )
Makeup by SHEREE FARMER. {Lilae Beaisty}

Photographed by JAMES MAO -ZZ; e

Siylex AIME WEALAMDS —
Hair by MEG MO clectic Crew)
Makenp by SHEREE FARMER. (Lilac Beanty) Dioes this sound like youd Well, your next step is fo discover what you can do fo help limit the waste, ond can you belleve [12 It's shoppingl By
changing your shopping habits from buying brand new refail in bulk fo buying preloved clothes, This means clothes that hove previcushy
been owned before, sometimes wom but are sfill in good condition for use, Now, before you get grossed ocut or feel ashamed to be wearing
secondhand, think about all the clethes in your wardrobe thot you hoven't wom or have even given owoy or theown out, Would you offer it
te your fiends and family o weor? Thot's how it should feet,
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Phatographed by PEDRO YIRGIL

Styled by BAINE WEALANDS

Hasr by MEG MOSS (Eclrctic Crew)

Makeiys by SHEREE FARMER, [ Lilse Beaury )

Re-ming, recycling. or evan upcycling our preloved fashion is not only clean far the anvirenmeant but can ba fun, adventurous. and wa
pramise sanllaryl How da we know this? Becauwse we hove made |l sol Sassy & Co s toking thal dingy op shop feel and fuméng it into
somalhing maore luxurious and fun. All of our products are not anly ethically sourced and washed bul they ore frealed as If they were a
treasure we have just had the pleasure of discovering. We believe preloved clothes can leel as exciting and glarmorous as buying things
brand new, excepl it comes withoul the guill ol how it will affec! the environmeant, We are commitied to linding unique, glamearous, and
beautiful ltems from a range of désigners al a range of prices.

Brand Ambassador [ASMIME EARLE
Phatographed by FPEDRO VIRGIL
Styled by RAINE WEALANDS

Harr by MEG MOSS (Edectie Crow)
Makeup by SHEREE FARMER. {Like Beasty]

Don'l belleve us? Browse through our Irove and find vour own freasure...

10 MOBDEL ARND RGO = WODEL AND MODE 11
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Photegtaphed by JAMES MAC
Styled by RAINE WEALANDS

ne Hait by MEG'MOSS (Eclectic Crew)
Makeop by SHEREE FARMER [Lilae Beduty]

Brand Ambassador JO]

KACIED

chic Crew |
Lilar Beauty)
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Brand Ambassador: ROBRIE CARMMER
Photographed by PEDRO VIRGIL
Styled by RAIMNE WEALAMDS

Hadr by MEG MOSS [Eclemnic Crew)
Makeup by SHEREE FARMER [Lilac Beanry')
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Brand Ambassador: TRINITY DAWSOMN
Photegraphed by PEDRO VIRGIL
Styled by RAINE WEALANDS
fair by MEG MOSS (Eclectic Crew
Makeup by SHEREE FARMER. [ Lilac Beauty

Brand Ambassador: RUEESHM& SHARMA
Fh sphed by PEDRO VIRGI

Seyled by RAINE WEALAMNDS

Hinr by MEG MOSS (B
Mak b SHEREE FARMER (Lilac Beary
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Photographed by JAMES MAO
Styled by BATNE WEALANDS
Hair by MEG MOSS (Eclectic Crew)

Photographed by PEDRO VIRGIL
Seyled by RAINE WEALANDS
Hair by MEG MOSS (Edectic Crew
Makeug by SHEREE FARMER, (Lilac Beauty
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FEATURE

Fmancial

FAQ'S EVERY MODEL SHOULD KNOW

If you're a freelance model, you'll know that managing youw work can often feal ke o jugging acl - no bess cccurate when it
comas fo your finonces, On the one hand thera's moking sure you are operating under the letter of the law... then, thare's
invaicing...plus, thare's keeping track of your cccounts... and most importanily, there's ansuring that yvou get paid an time, How
to keep track of it clifHera are StarCentral's top FAGQS for vour finances as a freelance model.

ABM

As o freelance model, vou will nead to consider how yvou will operate. It's pretly much essential that you acguire an ABN
[Australion Business Numbear| o companias and individuals will ask for this when you invoice, or if they pay you for your work vig
direct debit. If you consider yoursall a professional. it is likely that the need fo have an ABM will arise at sorme paint in the future,
50 it's always a good idea to get this component of yvour financial set-up in order as your vary first port-of-call.

Taxation

Long belfora it comes to tax time, you'll need fo know how to deal with taxation as a frealonce model. At the very least you need
d Tax Flle Mumber (TFN), and you might want fo consider registering for Pay As You Go Installmeants (PAYG], depending on the
scope of your work, This can allow you to put away encugh money to manage any taxation costs and debts come End of the
Financial Year [EQFY).

Superannuafion

While you don't have o pay yoursell superannuation as a freelance modal, you certainky don't want to leave yoursall with an
armount that isn't sufficient to ive off when yvou become too old toe confinue your work, You'ra going 1o have to considar pust how
much you might need to support voursall when you refire. You can make parsanal super contributions that allow yvou to manage
financial insecurity, particulardy when it comeas to your superannualion.

Inveicing

‘When yvou're a freelance model, it's likety that you will need to send invoices to collect payment for completed projects, Gener-
ally, ence you send an invoice, those that controct your services have a threa-month window in which to deposit the money in
wour bank account (o, to find a way 1o poy you via some other mathod). Howeaver, you can set your awn invoicing ferms andfor
use a controct, This will help you to meet your commitments - like paying the rent and bills on fimea. You can uvse lemplates and
use armail/SME 1o follow up. Always use clear, inteligible longuage and remember fo always double check all your figures and
delails belora you hit send.

Accounts

When working as a freelance model your finances can gat a little messy. Always keep a saparate business account o accu-
rately keep trock of your profits and expenses. There con be o lot of hidden costs associoted with modaling
[traval/beauty/health rekated) so. always consider the actual cost of undeartaking an assiganment., You need to be diigent and
keep track of your eamings to manoge your inanceas into the fulure.

Insurance

Did you know that as a freelance modal it is very likely that vou are not covered for injuries and iliness when working on an assign-
ment? Toking out personal insurance to cover you (should something untoward happen) is a good idea in protecting your
career inferests and a potential loss of income should you be unfit to work. Always make sure you propery assess a location to
ensura that it is safe and never allow someaone to put vou in danger for the sake of a good shot.,

Tick off your financial FAQs

So, what do vou nead to 'tick off' to moke sure you're on irack? We hope you have found this list uselful and wish you the best
in yvour future carear endeavars - the team at StarCentral,
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GET O KNOW JEREMY

INFLUENCER AND FITNESS EXPERT

Fitnes expeart and Bullt with Sclence founder lerermy Efhler s an FME and HASM cerfified
kinesiologst dalvaring science-based fraining programs that con all be done ot homea orin
thex g, and seholeses vl ol filnaes, With o proven record af success, Jerermy bl helped
milions af peaple change their lives through his YouTube channel which Doasts 2.57 milion
subscribzars and owvar 233 milion combined video vienss,

leramy’'s obsession fiar f."l‘.']ll'lg an evidence-based, objectve approach to working out
began ever since he was a kid. As a child, he wanted to achieve the aasthietic physigues
thal he'd see in magazings and Halbvwood blockbusters, He began warking oul wilth his
father, picking up tips from athar mamers of the gym and reclized every singla parson had
thair cown methods, and guick "hocks." Bvarything from drinking a galon of chooolate milk,
to ecling o dazen &g = 1o performance-enhancaing dregs. Unforiunalely o Jerssy, and
sirmilcarky far marny individuals, ha wios a noturs Iy skinmy kid who hod o hord time L'lL.I|l.']iI'|g
muscha,. and refused to wse ary drugs to “chaat™ his way thera, and thase guick fixes didn"f
mcke sense, and aften led hirm 1o Tes terible, 1D wasn't unlil e slarfed usng raal, proven
rasearch that he started sesing results, and ke passion anly grew — even fraining ks daod inta
the bast shape of his ife, too.

leramy cresated Bullt with 3cience fo optimre fraining with methads that are proven and
shizwen through thie scientific literature fo e the most effactive waoy to frain. Jesarmy's goal
wilh Bull wilh Science is 1o bring o mone scienlific ond reseorch-Doacked appraach 1o the
fitriess Industry and weed aut the B and "bro-sclence™ that the Irdustry s full of at thea
mamant. Jeramy's frairing methods are bosed on countless hours of research on pear-ra-
vieweed shudies and Talonc=emar, Jeremy™s science-backed Irmining pragrams includea
Begmner BUILD, Infermadiate BULD, Baginner SHEED, Intermediate SHEED, Female LEAM,
and Femals BUILD. Additionally, Jerarmy offars 1-on-1 coaching

Model & Mads Magazine recently caughit wp with Jeremy Ethier to discuss his joumsey and
pick his brain for some diat ond fitmess tips and hera's what went down:

Coan you lell us moare about yoursell? How did you gel started in the indusiry?

I"'m hall Filping, hal! French-Canadian and cumenily ving 0 Vanoouser, Canoda, '
besn obsassed with everything 1o do with fitriess far s larg a5 | can remamier. | ployed
pratty much evary sport out thare growing up. and aventualy transitiorad that time/e Ty
info 1he gym enviranment. | ool my personal fraining cedification as saaon as | could once |
turnad 18, and from then on puseed a Bochedors Degree n Rin*e&ﬂlng-.- winle gttaining
varnows other cartificafions aond leoming from workshiogs. Shortly after, | fook that krowladge
cnd my obdsession wilh Tness online by pasling content on vanows sacial meadia platlarms,
Thraugh that, | develapad a lorge following and lounched my comparny Bullt With Science,
and evantualy got to whare 'm ot today.

2, Haw did you develop an inlerest in fitness and whal drove you lo pursue thal passion anto
social media?

Everything pust kind of happened naturalty. When | first gat mvotved b fifness, | hod a roogh
start. It seemed like | had tiad evary training/ruirition plan cut thera, folowed the opinions
and advice of alhers al the gym and andine, bl nothog seemed fo “click™ for me,

FEATURE
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| Peervir really gob Bhe residls thal DesamPescd, I wasn™ until | gor mane
educofed, did maore research, Bamad from other EerESEIDPCIE
within fha field, ond eventuoly bacome o professional myself, did
| reecaize hvial TR i O Fon O redsarch aul there wilh regards 1o
fitness, Within this ressarch, it basically ralls You - winal wioirks
warsus “whot doasn't work" when it comes fo how to approach
wor Irairang Gnd Auiriban, | was obsestad with This reteanch and
sosamt Countless hours gOIreg mro it. Based on that rewearch, |
craated a carfain way of training aond eating that was proven fo
wark Sirsze I weds grounded By scenbilic resaarch, | lested the aul
with rregself ond with @ handful of clients, ond the results it created
ware incredicle. | knew | hod developed something special and |
ke Tl F oweoudd Be o shorme I dign’ shara 1 weith e wearks
becousa | krew |L.S-' oW Ny peopa s cowd help, Ths s wihol
prompted me fo stort posting my findings ond methods online
mgindy through YouTue ance (Rl s whare | could axplain These
methads e best. Turns out, thare weare milkars af ofer L“-EIIIFHE
out there who ware n tha some boat as | once wos - nssiroted
willh Thes distrus? in thee indbasiry ard jusl kaaking 1oF "wihal warks”
They kwad what | put out and that was e “sacrat” behind the
success of my social medio cccounts ard company, Built With
Science, Bul i simpale, ol | did was sharad the tnelh and that s all
| confinue dalmng to this day

3, What do you like most about being on inluencer?

| lowe the personol conneciion yvou can build with your qucienca
Winen | ok 19 my QuedsEnce on sackl media and aven when |
maeat them in persnn, 11°5 ke wa'res |ﬂ""'lr"=.' It's proba Ay Wiy | ger
such a strong sense of possion and fulfilrnent from helping out my
cudiarndea in ary way hat | can

4. in what way has secial media changed your life?

| EIE| moticed in public maore and more often. | remember the first
time someone recognized me in public o couple of years bock. i
wiad al The gym. | wod shacked and Souldn'l bekave b, 0 Tall 5o
walnd to me., it's stil weind to me now, but 've ] Ta kove il
Wwhen | meet fans now it's ke wa're family becousa we've
already Bl sich a pesonal camneclion through sacial meedia
Wea con relale, g&r I.'EI|:'}"'Il;|. and JoEE with aach ather ngni off the
bak. | lowe il

5. What are some of the dificullies of being in the indusbry ¥

Crbnitisly, are of fhe Dagoes! dificullies b Daing edgpoied o
hate/cifickm. it's one of the dowrsldes of being n the spatlight
Ma matter how many positive comments I'd read., | used to still get
comphelely bummed oul ofler reoding jusl ane  negalive
comment and it would min my doy. Mow, |'ve leomed to block
that owt. it's o constant struggle but | don't let that stop mea from
daing what | love ard Peslping ol

ancther dificulty would be not knowing whan to “unplug". Social
média can delinilely get 196s ol lirres, espacially whean youre
Cconstanthy ﬁh."gr;-ﬂﬂ Imhe I, LEmUng Nossr 10 foka fima LIy Py
it, especially when spending time with loved ones, 5 a constant
slruggle given tThatl my weork i haavily invalvad with @acial madia

&. How does your thought process differ when creafing confent fior
Ingtagram versus content for YouTube?

FEATURE

YouTube iz my bread and butter. I1's Ty lavarite I.'.ﬂl.'ﬁlfftl'l'l"' ond tha
platform | dedicate the maost fime and affort to. (t's whare | con
et modt nlormaalive and daliver the most valoe D the way |
2ryay the mast, |r'.i'lllgrﬂl'l'l |L.:’\.!' doesn't provide that same coapabl-
ty far ma. Mot fo menficn thot my audience is lsoking for solutions

e mash of Hem heod over 1o YouTobe, rather hon nshoogram,
wehen looking tar salufions, 5o, | freal Youlube as the prionty but shil
wse Imstagram to share a e mere obout my perssonal life and fo
share short yel mlormalive  sippel/previees o my  BRoer
Yaulube videos.

7. Whot are your long-lerm goals for your social medio occounts
and Bullt with Science brand?

I'd e fo confinee growing my plallarms and Qoining  morse
aexpasure Tor Bult With Scence. o well as canfinue ﬂE'\'ElI.’.IF.III'Il;I
and releasing innovotive products and brnging on mora folent
anba the beam, Al Bhee sarme fime hougb 1S imooriand thal | slay
frue 1o rysed my Cones aiudience, and my values especially o our
team continues to grow — espacialy as we expenanced rapid
cproredb and aur learm grows inosize, Inoan industeg Tl of daishoost and
r"ui.IE:-:':{:r'ug nformation, | want Bullt With Science to remain the
beacon of ight and sowce of truth for pecpla to trust regandias:
al where The Tuture Iakes us

8. When choosing whether or not to work with a brond wheo wants
o work with you, how do you decide? Which brand sponsorship(s)
are you most prowd of?

I'm extremely picky abaul this, | ook ol vales, Do he woloes of
the brand algn with my values. the wolues of my cusfomeans, and
the voluas of Built With Sciencad If not, than there's no way I'd
aven consider o colabaraficon with hal Brand, Far thal reasan, |
WEary roresy da orond i|‘.'llf'.ll"5l.':l"‘ﬂ'll|.fl.‘\. of cobaoorations, Howeaver, |
dafinitety am open to it if it feek nght, and if my oudience would
Iruly benshl fom il For axarmpla, heee's beaen o few inshances
whera |'ve F':&I"ii.'.ll‘-f'.“d'r' Wsed products that QEnLAnesy am o fan af,
and gladly share that to my audience becouse | know thay'd
el il cs weall, As for sporsaships 'm most proud ol 'm morae
F'tl'l:-u-\.'.l af the F."A..h".“:r"ﬂl?‘:l'?' kﬁﬁwlf‘.‘-:":";lﬂﬂ ole researcheans 've colaba
rated within some of my videos. | just recently colloborotad with
weorld=renowred spinol researchear D, Shuart MGl on one of my
lotest YouTube videos which went great, |'ve always been a huge
fam of him and his work, so geting to put out contarnit with him wos
a big achievement far me,

9. If someone ls going fo make your e into a movie, who would
play you?

Laanu Reaves. | think he best matchas my personalty. He seams
dawen o earit, colm, collectad, yel has O sernse af Rurmows o3 wall,

10. What are your future plans? Inside your career or out of it

| weoldd like 1o focus an continued growih, Qworensass, cind sspon-
sion of our feom and product line for Builk With Science. I'd ako
likex P stoarl faking up mare hobbies, earming new things, ard just
set mg marg nime a=da tar I'I"“‘gn'.‘\..‘zl". 5I..I‘T.II'II.'_.|_ for exd "I'II.'.IlF‘:. 15 S0
thing I'va absays wanted to stort deveting mona time 1o learming.
Trerviding and seaing more of the warld is definitety another pricnty
al mine|
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SUIT HACK S

THATLL MAIKKE ANY MAN LOOIC OEXY

Dot you want fo lock smart and dopper? 'We know you dol Fashion & an oddly strange fhing — what's hot in the
scang now would probably be the old news lomarow, Eeaping fabs on the rapidly changing trends sn't
avaryone's cup ol tea. YET we all wan! to prasant the bast versions of oursaiveas o the waorld. Whean it comeas to
mean’s fashion apparal - you redally got to nal down how o shyle a swll From wedding receptions o evaning balls
fo business maealings ond galas — a ant would toke you evenywhara!

l-tting ponts or jackets: untlattenng colors; a sihoualte that dossn'l occantuate the beast of your shope - all this
can folally breok your look even when you spend thousands on getting a graat suit tosored for yoursall, 5o, play

smoart. Check oul these FIVE suif hocks every mon must know far thase would make you look instanthy sswey! Just ke
that! Let™s contmue then

Leave No “divot” Behind

The key fo looking super sexy and smoking hat in g suil is to occentuate the best of your body posture, For thot,
you need o ensure your jocket fits you perfectly well, The shouldears of your jocket should be comfartably sneg:
oy divot would mean it is o tod bit loose ond thot woudd complately niin the entire ook

The Essence is in the Length

What should be the length of o suilt's jacket is a question that many men struggie with! Here's the answer: as a role
of thumb vour jocket should reach just around the knuckle of yvour thumb, This would make vou appear taller and
of course sexiar!

Unbutton Thy Jocket When You SH

White standing up. l=ove the bottom buthon aof your jocket undone far belfler fit and posture, But when you sif

make sure all of your butions ore undonea 5o your jocket i5n't hiking up ond you are sitting conhidentty aond com-
fortably.

Pay Attenfion to that Button-Up

White dressing up in o two-piece, most men fend fo overook the power of the crisp button-up they need under
the jocket, The better fit it hos, the betier your entire look would pool together to be,

Flaunt it with Confidence

Women dig confidence! Men do loo. Pick cobors and accestorias such a fie-pin; baulonnienes or lapet pin 1o
accentvate vour look and then bring on some power posing gome|

MODEL AMD MODE 27
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Paige has ohways been fascinated by watching fhe beautiful models and actors on televisizn
one doy making a name for herself, L

It was ot the oge of 14 when her dream waos kick-started and she was scouted and'mi:uﬂ:ﬁ_
1‘\ and runway show. This omazing expenence made Paige completely fall in love with the indusiny
b even more detemined to succeed. i

ﬁr - When Faige Bsn't working the comesa or the runway you will find hes mmmlmm ._ 1 "
Y .o Artistic Gymnasfics af the local gym.

— success is only fooisteps away.

T
, ; ; :*\\ Poige's strong work ethic is demenstrated in everything thot she does and she knows thot by ch
-

Model & Mode Magozine recently caught up with Paige to discuss her joumey in ﬂlﬂmm
what went down;
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1. How did you get into the modelling industry?

Iwaos introduced to fhe industry ot the oge of 14 when
| aftended my first audition for octing and that’s when
the scouts encowoged me to audifion for modeling
as well, this casting was actually fo be scouted to Las
wegaos to perform in this amazing production colled
IPCF and after this omozing experence. | completely
fell in love with the industry.

2. What do you like most about being o model?
| lowve everything about being a model but if | had to

choose one, it would be the amazing people | mest
and all the new friends | moke every time | go to work,

3. Downside to being o model?

There are not many downsides to being a madel, byt
| have to say I'm not the biggest fan of having to gat
in the water on a cold winters moming and the 4 am
starts every now and then, | do ke my beauty sleep
but of course as soon as I'm up and Qoing, nothing
can stop mel

4. What hos been the most memoraoble experience of
being in the modelling industry so far?

Waow, this is o tough one, there are so many amozing
memornies 've made so far, but fhe ones that stand
out the most would hove to be modeling at the MGM
Grand in Los Vegas and living out my dream of
walking the runway as an angel in the ultimote cover
girl search,

5. Who have been the maost inferesting people you've
met so far?

I've been lucky enough to meet so many interesting
people, | have worked with so many different photog-
raphers and designers from all over the world, and
bwilt 5o many losting friendships with different models
and actors, from os far oway as Finlond and parts of
the LLS To name o few | would have to say the amaz-
ing designers Cogi Flower, Liso  Swinbanks and Fai
Peni. The incredible Bridget Fosteristormed in O3l
Micmi) and Mark Cormall [Abercrombie & Fitch model)
scouted me to Las Yegos And lastly | cannot forget
the amazing Mike llagan the CEQ of StarCentral
rMogazine,

&. What has been the maost voluoble lesson you've
learned while in the modelling induwstry. This can be
about the indusiry or about yourself.

The maost voluable lesson | have learned from the
industry and something | live by from doy to day is
that confidence & key. | believe you con get to
wheraver you want to be when hold your head high
and believe in yourself, The second most impartant
kesson | have leorned is 1o always know who you are
working with and you're safety and integrity abwoys
come first,

7. Is your family supportive of you being a model?

My family is my biggest support systermn and | would
not be where | am fodoy without them, | could not
thank my muem enough for driving me haolfway around
the world every weekend and my dad alwaoys stand-
ing there with a coffes in hand when I'm up for o long
day of shoofing. And of course, my sister abways
lending me half her wardrobe (loughs). | am the
hrckiest gifl in the world fo hove such o supportive
fomily,
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B. i you could go bock in o fime machine fo the
time when you were Just getting storted, what would
you do differently?

I henesty would not change o single thing obout
my jowrmey in the industry os | would not be wnerme |
am today ond the person | om foday without fhe
good ond the bad fimes that have shaped meinfo
the model ond ociress Lam now,

%. What is the best advice you hove ever been
given?

One of the best pieces of odvice | hove abwoys
beean told since | waos o kid o now is to abways freat
athers the way you wish to be freoted, and this is
something | will ahways camy throughout my ife

10, What are your fulure plans? Inside your career or
out of il

I'have olways had plans fo hopafully make octing
and maodelling my fulk-iime career. ond one doy be

- cost ina big-budget feature film and walk vanous
catwalks oll over fhe workd,

o I i
o T £ The 'LIGHTNING FAST' Round:
& , ':l'-'*"L ’:..r;‘ \
(% R u-;:m 1. Last good movie I've seen: Homry Potter - Goblet
b s '“ ) OF Fire;
.ﬂ“"l‘ . o, B )
S ST e BT 2. What do you consider beaufiful and why? The
#umﬂl. ! way someons comes them-self becouse it shows
t"iri‘i' e who they are,
W
‘. e g 3. What haven't you done yet that you wish you
ol o ; o could? Skydiving
b
I o e 4. Complete this sentence: “if | had no fear, I'd...”
W e~ exposa mysell to copious omounts of gammo rodo-
s i fion and becoms the hulk,
i

5. What is the one "flaw” you wouldn't chonge
about yourself? My brutal honeasty



FQUAL IMAGE SALON

Equal Imoge Salon Balmain is o welcoming solon located in the heart of Balmoin We are o smal
Boutigue Salon that's able o offer the dlimate one on one experience Equal Image Salon speciclises
n the latest trends from colouring, precision culting. and varicus balayage techniques

Customer satislaction is our priority,. When you visit Equal Image Sclon Balmain, your visit will be
greeled with o smle and with o consuliation in which we'll discuss the condition of your hair. scolp
preference style, and colour

Products we carry: Lo Biosthetique 9 Olaplex

Services Oftered : Cut € ladies Cut + Wash + Blowdry € Men's Cut « Wash « Blowdry € Kids Cut €
Blow Dry € Colour € Regrowth € Fol / Highights € Baloyage / Ombre € Keratine € Permanen!
Straightening % Treatment and many more!

studio

»
< photography

1 9 W

. 48 Johnston St, Annandale NSW 2038
Phone: 0416 095 875
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By Poincio Higgns

Thea fesrabe Body hos long baan the pramaticnal 1ol of odverisars
aven balofa the widespreod proffenahon of mos media. As both an
daiprotiond ideal. and a3 a lestoment 1o the fact thal sax solls - tha
e of offfociive lemaled in odvertiiing con be mced Bock 10 of
oty ai 1871, when Pecr Tobocco featured o ‘nokked maiden’ on
their pockoging Cover,

Foit lorwand 10 2020, and 'we ane now occustomad o the omplf-
calion of beouly slondards in the onling wofld. A recenl shudy by
the University of Melboume thirad thal o dipiay of “low levels of
diversty in body size, efhnicity ond oge among model’ comprse o
hypecal Iogshion mogaang's imagery. Thid B oven mode diturbing
given thot s content & gllorded a viral reach thiough digital
media plotlonmms

With the e of “indla madel’ and Influance MOkeling, we Con e
that cruael and fickla beouty shandards are wery much alve and
kicking. And whal's he contenius?

o be a melevont, occeploble ond bonkobia femole n fodoy's
digital erg shll, for the most port, means being young, white, aftroc
fve, ond slender, Athough, depending on he préavailing Mood of
the moment, # Moy oko equal the addition of o ‘bubbée booty' o
"Kick-one obs”

Ih& narow representation of body imoge in the madio |3 inked 1o
‘body dissolafochon’ - tha may loke the form of ealing disorden
fulChge, SEpreiion - Of, Wome olher myriod mondetialion, Thik B
occountoble for the vogue. yet stil very polpoble, psychology of
‘not feeling good enough’

This viewed is echoad by outhor and od crific Jean Kiiboume. Sha
deconitruch he WHCOMCIoOUW MoEoges N odveriementi ond
gescribad Norw they creale a "taxke cullurdl envirgnmeant', "Women
and gils compore themselves fo ihase moges every day, and
ailure o ve up to them i inevitable becouse thoy afe based on o
Roredaiinads Ihal Goeen' axkl,™ ol Klbauma [0 a 201 & addrea al
Horvard University)

Thes podtion nemalng: hot anything really changed whsn IF Comed 1o
promoting body diversity in mcss morkeling? Afe we gonmng any
ground in ihe nome of female empowenment® O, are we 5l bock
n 18718

Let's hove ook ol the podtives, I's true tho! some countries hove
Implemenied Intialhvés 10 mpiove Dody Imoge Givanily in he
media and the fashion ndustry. This has included efforts 1o reguiate

FEATURE

WHERE WE ARE NOW ON THE ROAD TO EMBRACING BODY

RSITY

minimum body sre ol modes (for exomple in rasl ond
Fronce), ond tha devalopmant of Codes of procBces such ol
the Australan Induiiry Code of Conduct on Body Image

In recen! yeon. gioba brands JCPenngy, Dove ond Nk
hove all aftempied wme fom of morkeling mesion in o B
lo promate body diversity. JCPenney provides o confroversiol
gxomple with il "Hefe | Am’ compagn, Lownched in 2014,
this &d seded legiured seversl prominent plus-aed waomen
'breaking the beouty-stondord mold” on “their joumeys of
both wordly ucceis o penonol jell-occoploncs’
Horwawssr, delrGacion fommead he compaign o “glafilyving
obesity’,

On e homeafront, we hove sean avanal bionds oo Sl
One 1o moke the news. octivewear lobel The Upside, who
iounched an od compaign (olso in 2014) that featured five
nipring women', Rciuding ‘plus-ize’ model Lowa Wall
However, it's redlly up for debate if this model could eéven be
contidered volupluows [Spparently the B O iire 14 ond
babwaen 13-4 fired Drged thaon o noomal, nduitry stondond
model but, she looks pretty tout and fnm overad).

Locdd supplhen and beduty INduatly Brondi one a0 joining
the fonki. Royal Society, an Ausiie tonnmg beond with O
vipgpan slance B making heodway on socksd meda with o
cumenl 124K loliewing. They o580 Buck The frend on Body
diversty with o smattenng of candid shots of "everydoy lodkas
golting o lon aond emjoying themaelves oul aond oboul’
diplaoyed omongs! the obligotory iiadets and oioron!
Hestyle conten!. It's o rafreshing step In the nght drection,

wWhat doas this all aguale 107 Lal's faca i1 ' & hand oo
mpacting beouty stondords. Both the studies ond the proct-
ol exomples show thera's sl 0 long woy 1o Qo

Whilst it's in our bast inferedt o3 on aiffuistic humaoan colective
o represent ol sizes. oppeoranced, Cullunes ond croeds - s
ot Glwdryd N e Dast interad! of adversan and her BONom
dolar. in 0 word whera everything & for sole of the nght price
gthica come off jecond best. N's proboble wa will be seaing
ocverigng's "noked makdand” for o wihila yail

Thera & toma hope ot es with the more "grass rooly’
nitGlives 1o Influance he fided ol change lof e gredgter
good. 50, if you ore in influencer in the world of advertsing
bronding - of, perhopd Own youl Own buiiness in o relavan!
nduitny - Ihan do emeamiDer, e power 1o promole Body
diversity might just rast with you
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GERMANI

JEWELLERY

Germanl Jewelery has been astoblshec
as an ltakan brond in Australa since 1%

=
s for

I DecCame a Nousenow Namde X
awellery when || became an exclusive

coonsor for the national TV show, "Sale Of

The Century’ irom 1'Y88 1o 200

Germani's  extensive expenience

Creqr "__I "_|-'_-' ACIVE, COSMODOoRIoN, Ureguae
wos owarded the preshigious Diomond De
Beers Awords. desgned and manulac
for the Soud Royal
Famaly, Guean Noor of Jordan, thie Duke &
Duchess Of Welington. Elzobeth Tovior

nncess Dong ond other well Known

aond axquisie ewellery & avigent at n

I._l.'l;:-.'_j Flrye .{"ﬁ'ﬂ_lul_-r'.-

niemational dignitones ancound The workd

TS "; &l :'|:_'_t| R N emaTiond |l'-:__|_'_'-'_";"" ton

ourced mom Belgium, Swalzerand ond

= "

For East. Customerns can enjoy fhe luxury of
purchasing direclly from the wholasoler
and having the jewellery made in-house.
EOCh Jdesign 15 leratvely reworked unil o

fits the customer pedectly

P CeL Ore axTramayy CoOmPeEnTve gue 10

the maognitude of Gemani' s operahon
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